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The Ohio State University Alumni Club of Historic Triangle 
has announced that Dr. Anil K. Makhija, dean and John 
W. Berry, Sr. Chair in Business at The Ohio State
University Fisher College of Business, will serve as the
2016 Charter Day guest speaker.

The event, which will take place Monday, May 23 at Two 
Rivers Country Club in Williamsburg, will focus on the 
middle market of the U.S. economy. Doors open at 5:30 
p.m. for cocktails and dinner. Dr. Makhija’s presentation,
entitled “The Mighty Middle Market,” will begin at 7 p.m.

“We are honored to have Dean
Makhija serve as the guest 

speaker for our annual Charter Day 
event,” said Dr. Michael Chema, 
president of the alumni club. “We 
look forward to hearing about the 
extraordinary steps Fisher, Ohio 
State, the National Center for the 
Middle Market and their partners 
are taking to advocate on behalf  
of all middle market firms in the 
United States.”

The U.S. middle market comprises 
companies with annual revenues 
between $10 million and $1 billion. 
It is incredibly diverse, reaching 
across all industry segments and 
encompassing nearly 200,000 
publicly and privately held 
companies, family-owned 
businesses, partnerships, and sole 
proprietorships. While the middle 
market represents just 3 percent of 
all U.S. companies, it accounts for a 
third of U.S. private sector gross 
domestic product and jobs.

“If you were to separate the middle 
market from the rest of the U.S. 
economy, it would rank as the fifth-

largest in the world, behind Japan 
and ahead of Germany,” Dr. Makhija 
said. “The middle market is the 
engine that drives the growth of our 
national economy.”

The National Center for the Middle 
Market (NCMM) is the nation’s first 
and foremost expert and leading 
source for the U.S. middle market. 
Founded in 2011 out of a multiyear 
partnership between GE Capital 
and Fisher College of Business, 
the Center has established a track 
record of funding and publishing 
journal-quality research; providing 
world-class education, powerful 
tools, and dynamic events for 
middle market executives and 
business students; partnering with 
other organizations supporting the 
middle market; and raising national 
and local awareness of key middle 
market issues.

The NCMM also publishes a 
quarterly Middle Market Indicator 
(MMI). The MMI surveys 1,000 
CEOs, CFOs, and other C-suite 
executives of America’s middle 
market companies on key indicators 
of past and future performance 

in revenues, employment and 
allocation of cash. The survey also 
reports middle market company 
confidence in the global, U.S., and 
local economies and identifies key 
business challenge areas. 

Dr. Makhija, who served as the 
NCMM’s first-ever academic 
director, has spoken extensively 
on the topic of the middle market, 
sharing his insights with news 
organizations such as The Wall 
Street Journal, Yahoo! Finance, 
CNBC and Huffington Post,  
among others. 

This fall, Dr. Makhija and 
representatives from the NCMM 
joined CEOs of middle market firms 
from seven states in meeting with 
representatives from the White 
House. The group also spoke to 
members of the Congressional 
Caucus for Middle Market Growth, a 
bipartisan group of lawmakers that 
is working to ensure that middle 
market businesses are represented 
in economic and policy decisions 
made in Washington, D.C.

JOIN OHIO STATE ALUMNI FOR A CONVERSATION 
WITH THE DEAN OF FISHER COLLEGE OF BUSINESS


